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Abstract 
 

The development of cooperation among ASEAN country members towards the ASEAN 
Economic Community (AEC) by the end of 2015 will have an impact on various fields of business, with 
direct effects on Thailand’s economic structure and condition. During this remaining short period of time 
before full development of the AEC, small and medium entrepreneurs (SMEs), despite of a lot of 
limitations in doing business, need to accelerate their acquisition of knowledge related to various 
aspects of the AEC and to prepare for the arriving opportunities and increasing competitiveness. This 
paper therefore aims at describing the past and present status of AEC development, its impacts on the 
Thai economy, as well as suggests some implications for the business sector. Furthermore, the paper 
reviews the status of SMEs in Thailand in dealing with the coming changes, including perceptions, 
awareness, readiness, and strategies. The implications of this regional economic cooperation regarding 
how entrepreneurs will be able to effectively draw advantages from the AEC are also proposed. Finally, 
recommendations concerning the significant roles of the government and entrepreneurs in increasing 
the opportunity to strengthen firms’ competitive capacity, both regarding domestic business and  in the 
ASEAN markets, are discussed, effectively leading them to become a successful part of the ASEAN 
Economic Community in the near future.   
 
Keywords:ASEAN Economic Community, Small and medium Enterprises, Impacts and implications, 
Thailand 
 

 
INTRODUCTION 

It is widely known that globalization brings with it opportunities and also new 
considerations and challenges with the dynamics of a free market. In order to ensure 
mutual benefits and competitiveness in globalization era, nations are enthusiastic in 
initiating new collaborations with one another in the same geographic region and 
results in a wide expansion of regional economic integration which encourages free 
flow of goods, services, funds, technologies, people, production factors as well as 
eliminates tax regulations among member countries. Thailand, just as the others, is 
also facing challenges of globalization as it is taking up a step in becoming one of the 
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ASEAN Economic Community in 2015. This step will bring new business opportunities 
to Thailand. Yet impact the country’s strategies in managing international business. 

The ASEAN Economic Community (AEC) will introduce a new, dynamic business 
environment to the region. To clarify, this means business competitors will not be 
limited in only one but 10 ASEAN countries. The markets will be expanded and 
consumer database will take up to over 600 million people. Entrepreneurs have 
freedom to set up their production bases in any member countries. Entrepreneurs, 
therefore, must be aware of the challenges and be prepared of the threats AEC will 
bring. 

Though the AEC seems to mainly benefit large enterprises but Small and 
Medium Enterprises (SMEs)also havetheir share. According to the International 
Institute for Trade and Development (ITD), SMEs is amajor mechanism that drives 
regionaleconomy. SMEs are considered 96 percent of total ASEAN enterprises and 
generate incomeof approximate 42 percent of the total economic value in the region. 
Moreover, SMEs also secures 25 percent of the total export value, and 73 percent of 
employability in ASEAN economy. The statistics shows that Indonesia has most 
number of SMEs per 1,000 populations (196.90) followed by Thailand (43.94), 
Singapore (35.15), Brunei (23.99), and Malaysia (22.89) (ITD, 2013). 

Some research findings also point out that ASEAN SMEstends to value markets 
within the region more than larger enterprises (compares to the non-AEC 
membercountry in Asia e.g., China). However, ASEAN SMEs, in general, is still in need 
of prompt development in order to be equipped for the ‘Single market’ after the 
official launch of ASEAN Economic Community in the coming 2015. This paper 
istherefore aimed at reviewing relevant literature on the development of ASEAN and 
regional economic integration, and theoretical background of international 
collaborations leading to the ASEAN Economic Community. Furthermore, impacts and 
challenges for business enterprises especially SMEs are discussed as well as 
recommendations given for private and public sectors to effectively prepare Thai 
entrepreneurs for the AEC. 

 
THE THEORY OF ECONOMIC INTEGRATION 

Types of regional economic integration  

Regional Economic Integration is a process whereby countries in a geographic 
region cooperate with one another to reduce or eliminate barriers to the international 
flow of products, people, capital and technologies.The groupof nations in a geographic 
region is called a ‘regional trading bloc’ (Wild & Wild, 2012). 

The purpose of setting up a regional economic integration is not only 
promoting international trades and investments among the members but also 
improvinga living standard of people in member countries. Due to the fact that the 
process of structuring an economic integration can be done faster than pushing 
nations to action on agreements with the World Trade Organization (WTO), countries, 
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therefore, are enthusiastically encouraging international collaborationsin the region 
and can be divided into various types (Siriphattrasophon, 2012).  

1.Free Trade Area/Agreement (FTA) is a process whereby countries in a 
geographic region cooperate with one another to eliminate barriers and 
tariffregulationsas well as promote free flow of goods while operate normal tariff with 
non-member countries. 

2. Custom Union is an arrangement to abolish barriers and tariff among 
member countries and set up a common external tariff used with non-member 
countries.   

3.  Common Market is an expansion of trade agreements to promote free flow 
of capital, labors, and business movement among participating countries. 

4.Economic Union is considered the most advanced type of existing economic 
integration at the present. It is usually developed from a common market with 
additional features and frameworks on economy, finance, and society.     

5.Political Union is the last type of economic integration meaning a state that 
consolidated nations share the same political and national security policies. As of now, 
there is no such official political union existed. 

Europe has the longest experience with regional integration and the European 
Union (EU) has made great strides toward achieving an economic union. When 
compare the economic integration in the ASEAN and to the European region, it shows 
that what is now missing in ASEAN cooperation is the custom union. The ASEAN 
Economic Community (AEC) is developed from the ASEAN Free Trade Area (AFTA) 
aims to achieve the ‘Single Market and Production Base’ structure within the region 
and promote free flow of products, services, investments, skilled labors, and 
capital.The AEC will definitely create new business opportunities to some 
entrepreneurs. However, it will also cause some challenges to others depending on 
capacity of the entrepreneurs themselves (Tamajaiand Amornkitwikai, 2012). 

 
Benefits of economic integration 

Regional economic integration empowers the growth of international trades 
and industries leading to a better living standard of people. Government earns more 
income from business taxes resulting in prosperity of member countries. In general, 
benefits of economic integration can be categorized into four main strands (Cavusgil, 
Knight &Riesenberger, 2012). 

1. Expand market size. Due to the abolishment of barrier and tariff among 
member countries in the same economic bloc, it consequently results in an expansion 
of market. Businesses are no longer limited in domestic boundary. International trade, 
instead, has been actively encouraged. Sellers and buyers have wider choices of both 
goods and services from member countries at lower cost.In additional, an ability to 
pay for imported goods of people will be increased since products price is cheaper.  

2.Achieve scale economies and enhanced productivity. Direct benefits of 
market expansion i.e. ASEAN Free Trade Area (AFTA) and ASEAN Economic 
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Community (AEC) areto increase productivity and scale economies. For instance, Thai 
manufacturers can sell their products more, approximately 10 times, as they can make 
more units. In additional, manufacturers will be profited from tariff abolishment, free 
flow of goods and wider choice of quality raw materials produced in member 
countries at much lower price.  

3.Attract direct investment from outside the bloc. Regional economic 
integrationusually attracts cross-border investments from outside its bloc as investors 
will get special benefits if setting up production bases or firms in those member 
countries.    

4.Acquire stronger economic, defensive and political posture.One of the 
reasons many countries are encouraging an emerging ofregional economic integration 
is that they could acquire stronger economic, defensive, political posture and national 
security.  

 
SIGNIFICANCE AND DEVELOPMENT OF ASEAN TOWARDS ASEAN COMMUNITY  

Origin of the ASEAN 

A widespread emerging of economic integration around the world forced Asian 
nations to follow this footstep in setting up its own economic bloc and resulted in an 
establishment of the Association of Southeast Asia Nations (ASEAN), formed after the 
Bangkok Declaration on 8th August 1967 by Indonesia, Malaysia, the Philippines, 
Singapore and Thailand aiming to preliminarily promote peace and stability of its 
members (Prince Damrongrajanuphab Institute of Research and Development, 2012). 
Since then, ASEAN membership has expanded to ten countries including Brunei and 
newly joint countries - Cambodia, Laos PDR, Myanmar, and Vietnam (CLMV). ASEAN is 
considered the most powerful and dynamic body in the region history. It performs 
continuous works to accelerate regional cooperation for a preparation of ASEAN 
Economic Community and tends to play greater role in global international trade and 
investment.    

The importance of ASEAN 

ASEAN region has a population of over 604 million people ranking the world’s 
third populous area after China and India. It covers an area of 4.43 million km2 and is 
abundant with land and marine resources. ASEAN is also ranked ninth-largest 
economic region by size and World’s fifth by purchasing power parity after USA, 
China, Japan, and India with approximate Gross Domestic Product (GDP) of 2.18 
trillion USD (ASEAN, 2013a). ASEAN is also one of the fastest growing economies with 
30% annual economic growthand is generating 2.2 trillion USD of the total trade value 
with 25.6% earned from intra-ASEAN trading. Moreover, ASEAN is considered the 
biggest manufacturer of rubber and hard disk drive components (Kasikorn Research 
Center, 2012). Even though ASEAN’s preliminary focus was to promote peace and 
political stability in the region, it has also set a focus on economic cooperation among 
members and become one of the most powerful economic blocs in regional and global 
stage.Basic data and major economic indicators of the ten ASEAN members are shown 
in Table 1. 
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Table 1: 
Basic data, foreign direct trade and investment of ASEAN member countries 

Country 

Total land 

area 

Total 

population 

Gross 

domestic 

product 

at current 

prices 

International merchandise trade Foreign direct 

investments infow Exports Imports Total trade 

km2 thousand US$ 

million 

US$ 

million 

US$ 

million 

US$ million US$ 

million 

US$ 

million 2012 2012 2012 2009 2009 2009 2008 2009 

Brunei 

Darussalam 

5,765 423 16,360 7,168 2,399 9,568 239 176 

Cambodia 181,035 14,525 12,766 4,985 3,900 8,886 815 530 

Indonesia 1,860,360 237,671 846,821 116,510 96,829 213,339 9,318 4,876 

Lao PDR 236,800 6,385 6,385 1,237 1,725 2,962 227 318 

Malaysia 330,252 28,964 287,923 156,890 123,330 280,221 7,318 1,381 

Myanmar 676,577 60,384 52,841 6,341 3,849 10,191 975 578 

The Philippines 300,000 95,834 224,337 38,334 45,533 83,868 1,544 1,948 

Singapore 710 5,184 259,858 269,832 245,784 515,617 10,912 16,256 

Thailand 513,120 67,597 348,811 152,497 133,769 286,266 8,570 5,956 

Viet Nam 331,051 87,840 123,267 56,691 69,230 125,921 9,579 7,600 

ASEAN 4,435,670 604,803 2,178,148 810,48

9 

726,35

4 

1,536,843 49,499 39,623 

Source: ASEAN Secretariat (2012), ASEAN Statistics (2013) 
 

Development to ASEAN Economic Community  

The Association of Southeast Asian Nations was formed with aims to enhance 
economic and social cooperation as well as promote peace and stability within region 
which lead to people’s prosperities and concrete economic, social, and cultural 
developments. However, ASEAN is also experiencing the challenges of globalization 
which influences it to set up its own economic bloc and strengthens trade 
collaboration among participating countries while its three main objectives: (i) 
enhance economic, social, and cultural development within region; (ii) retain 
economic stability and security within the region; and (iii) open a stage to discuss 
conflicts within the region are strictly maintained.   

Later in 1992, the ASEAN committees set up the ASEAN Free Trade Area (AFTA) 
and participated in a dialogue to open new market, service, and investment within the 
region. The committees also put great effort on developing the collaborations to 
become the ASEAN Economic Community (AEC) in 2015 which is five years ahead of 
what is stated in Bali declaration.  

 The ASEAN Economic Community (AEC) is just one of the three main pillars 
driving the ASEAN region. The other two are ASEAN Political and Security Community 
(APSC) and ASEAN Socio-Cultural Community (ASCC). Moreover, the ASEAN Charter 
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has been founded to facilitate the launch of AEC and member countries have 
successfully drafted the AEC Blueprint to achieve AEC four characteristics: (a) a single 
market and production base, (b) a highly competitive economic region, (c) a region of 
equitable economic development and (d) a region fully integrated into the global 
economy (ASEAN, 2013 b)  

The AEC Blueprint has set up obligations for its members to follow which 
include the establishment of (a) free trade in goods, according to ASEAN Free Trade 
Area: AFTA, (b) free trade in services, according to ASEAN Framework Agreement on 
Services: AFAS, (c) free trade in investment, according to ASEAN Comprehensive 
Investment Agreement: ACIA, (d) free capital flow, and (e) free flow of skilled labors 
(ASEAN, 2013c).  

ASEAN has been working continuously in order to achieve the AEC four 
characteristics; e.g., elimination of tariff (implemented since 2011) and expansion of 
investment ceiling of prioritized sectors in service industries to 70% (implemented 
since 2008) with aim to cover majority of the service sector by 2015 (EconNews, 
2011).In addition, there has been an arrangement on a Mutual Recognition 
Agreement (MRA) in eight major occupations i.e., medical doctor, dentist, nurse, 
engineering, architect, accountancy service, surveying and tourism (ITD, 2012). These 
developments are directly linked to free flow of investment, capital and labors 
movement in the region.    

 
IMPACTS OF THE AEC AND READINESS OF THAI ENTREPRENEURS 

Impacts of AEC to Thailand 

 Over the past 40 years, Thailand has been benefited by becoming a member of 
the ASEAN as it promotes trust and stability which directly links to an increase of 
economic development, investment and tourism in the country. Since 2010, ASEAN 
members have adopted an agreement of ASEAN Free Trade Area (AFTA) to eliminate 
import duty and other barriers within region which resulted in growth of intra-ASEAN 
trade to 74,696.43 million USD (38.6%) in 2010 and 91,222.83 million USD (22.1%) in 
2011 (ASEAN, 2013d). Moreover, ASEAN is Thailand’s most important trading partner 
as Thailand’s export value to ASEAN costs 54,304 million USD or 22.6% of the 
country’s total export value and achieve a positive balance of trade of 17,386.57 
million USD (Department of Trade Negotiations, 2013).  

 Eventhough the economic integration is an importantmechanism that 
develops economy and brings prosperity to the region as promotes free flow of goods, 
trade, service, investment, capital, labor as well as eliminate barriers and initiate other 
regulations to ensure relaxation of trade and investment, however, Thailand is still 
facing challenges of becoming a member of AEC(Chareonwongsak,2013). The impacts 
of the AEC towards Thailand analyzed by using SWOT analysis are presented in the 
Figure 1. 

Preparation on ASEAN Economic Community of Thai Entrepreneurs 
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The launch of the AEC in 2015 will make some significant notes to Thailand’s 
economy as the following (a) Thailand has a strong relationship with ASEAN as it 
shares business similarities with neighboring countries such as goods and services. 
With firm cooperation among members, ASEAN will become powerful body in global 
trade (b) AEC will expand its market and integrate business strength of each members 
including Thailand to build competitiveness in manufacturing, exporting, and services. 
Moreover, free flow of factors within region will empower ASEAN in global trade (c) 
AEC will promote more trade and investment as tariff and non-tariff barriers will be 
eliminated and trade facilitation will be encouraged (d) AEC will be a direct influencer 
for Thai SMEs to adapt themselves to a new business environment and take the 
opportunity to review any possible barriers on trade and investment in sectors that 
they have advantages.   

 

Strengths 

1) The advantage of a location as Thailand is 
located in the middle surrounded by 
neighboring countries which is 
convenient to travel by land and air 
transportation and being a perfect hub 
for trade, investment, and exhibition 

2) Secure high level of development 
compare to neighboring countries 

3) Thailand has large markets full of middle 
class people with ability to pay  

4) Thailand has strong relationship with the 
ASEAN 

5) Thailand is connected to global economy  
6) Thailand has strong reputation in tourism 

and service sector  

Weaknesses 
1) Low awareness of AEC and knowledge of 

its competitors and not very active in 
finding new business opportunities  

2) Uncertain political situation and conflicts 
in the South  

3) Ability to communicate in English  
4) Intellectual property infringement  
5) Low trade facilitation that makes high 

cost in business  
 

Opportunities 

1) Access to one large single market 
2) Access to manufacturing factors, cheaper 

labors and resources   
3) Opportunity to get more funding from 

foreign countries  
4) More tourists to visit ASEAN region  
5) Access to skilled labors  

Threats 

1) Strong competitions among member 
countries 

2) Limitations on the use of measures to 
protect local industries 

3) Lack of skilled labors and low labor cost in 
labor-intensive industries that might 
result in a movement of production base 

4) Indirect impacts of Free Trade Area  
 

Figure 1 Thailand’s SWOT analysis 
 

According to the survey conducted with Thai food industrial entrepreneurs 
towards a preparation to AEC, the results illustrated that the awareness of AEC among 
Thai entrepreneurs is very high (86.9%). However, only few of them (34.6%) have 
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adopted regulations of AEC to benefit their businesses. Although majority of 
entrepreneur has positive attitude towards the launch of the AEC but, due to the lack 
of information and complication of the process, only 37% of them are well equipped 
with concrete preparation on the AEC (National Food Institute, 2012).In addition, to a 
research by Siriphattrasophon(2014)showed that Thailand’s food processing industry 
has advantages over its competitors in ASEAN countries and performs well in the 
region because Thailand still have abundant of  natural resources i.e. agricultural 
products and fishery and entrepreneurs have higher international business 
experiences. 

Small and medium enterprises are an important factor that drives Thailand’s 
economy significantly in terms of income generation and employability. According to 
Office of Small and Medium Enterprises Promotion (2013), there are 2.9 million 
enterprises in Thailand and 99.8% of them are SMEs. The employability of SMEs is 
considered 78% in the country, 37.1% of country’s GDP is also generated from SMEsas 
well as 28.4% of country’s total export value. However, over 90% of Thai SMEs are still 
not ready for AEC and are in need ofurgent preparation in order to compete with 
competitors as their readiness for AEC is rated 0.5% (Siriphattrasophon and 
Saiyasopon, 2013).  

 
The Implications of the AEC on Thai SMEs 

 The launch of the AEC in 2015 is bringing changes to businesses within and 
outside the bloc. It will also introduce entrepreneurs challenge and opportunity so 
that they must equip themselves with offensive and defensive strategies. Due to the 
fact that SMEs has limited capability, they shall put a serious effort to learn about 
impacts of the AEC to businesses as well as other relevant regulations in order to find 
the most suitable strategy to achieve business goals.   

Preparation on AEC for Thai SMEs 

In 2012, Department of Industrial Promotion (2012) reporteda study that 
survey with foreign businesspeople in Thailand on preparation framework of 
becoming AEC in 2015 for Thai SMEs. Findings and suggestions from the survey are 
listed as the following: 

1) Select the right country for business - SMEs do not have as much 
resource as large companies do neither nor international business experience so it is 
recommended to put a focus in one location or country.  

2) Try out products made in target countries– If SMEs are exporting goods 
to other countries, it is very useful to try out similar products made in those target 
countries. By doing this, entrepreneurs can compare those products with theirs and 
will be able to set up a practical guideline for better quality products and learn about 
particular consumer behaviors. 

3) Understand the regulations – Even though ASEAN has opened a Free 
Trade Area, however it is still necessary to learn specific regulations of the target 
countries. This is because it might delay the whole process in the business and, 
instead, increase opportunity for competitors.   
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4) Use English language – Entrepreneurs must practice using more English 
language at workplace in additional to sitting in an in-house English class. This will 
result in an improvement of English language skills and promote professionalism.  

5) Employ staff who speaks other ASEA languages – Although English is 
being used in dealing international business, however company staffs who can speak 
ASEAN languages will help making smooth negotiation and building stronger 
relationship with customers.    

6) Acquire information of target countries from television shows – 
Television and media are usually a big influencer. Benefits of researching television 
programs in target countries will help you understand interests, characters, and needs 
of customers and develop them to real marketing strategies.  

7) Make a visit – Before shipping any goods to foreign countries, it is much 
necessary to make a physical visit there. The visit will give a clearer picture of the 
country, people, and business environment as well as opportunity to initiate new 
business negotiation with local partners. 

8) Familiarize yourself with local media – Media is the best source of 
information and business opportunities. It doesn’t matter if you don’t understand the 
languages because printed media usually contains lots of image which somehow 
describe better words.  

9) Use online marketing – Online marketing has become a very important 
tool for sellers to make a direct contact with customers. This includes an E-
marketplace, a free online e-commerce platform in Thailand also developed by 
Department of International Trade Promotion.  

10) Understand different business cultures – Each country has its own 
business culture and it is very important to truly understand the practice to avoid 
possible conflicts.  Moreover, this shows effort to build trust with business partners. 

 

Capacity building programs for SMEs on the AEC  

Indeed, the ASEAN Economic Community tends to benefit larger firms 
compare to SMEs due of several reasons. Firstly, larger firms usually have more 
capacities of finance and investment. Secondly, larger firms make more units and have 
wider scope of marketing. Thirdly, larger firms have ability to acquire skilled labors. 
The larger firms, as a consequence, are capable of stronger management in terms of 
finance, research & development as well as marketing. 

 However, SMEs still in a position to gain profits from the AEC if there are 
supports to solve problems of the following dimensions: 

1) Access to Finance – Due to limitation to access resource and finance, 
and lack of mortgage securities, SMEs are often struggling because they cannot gain 
trust from financial organizations, especially the “Start-up” SMEs. Government and 
relevant units must address the issues by improving a credit rationing and capability to 
make good business plan and manage internal resources effectively. 

2) Technology and Innovative Capability – Besides Singapore, all ASEAN 
countries still have low technology and innovative capability. Moreover, the ability to 



 

The 2nd IBEA – International Conference on Business, Economics and Accounting 
Hong Kong, 26 – 28 March 2014  

 

 
 

apply technologies with commerce and research and development are also low due to 
lack of finance. 

3) Labor Skills – SMEs still lack of skilled labor in terms of quantity and 
quality. The average labor productivity of SMEs is ranked not very high as there are 
several areas that need to be improved such as technologies adaptation, English and 
foreign language ability, and professional skills. 

4) Internationalization – Lots of SMEs entrepreneurs are facing problems 
of not being able to access target markets caused by improper policies and business 
environment. Moreover, the lack of entrepreneurship, business management skills 
and access to information are also the issues. In addition, the economic corridors 
development is still limited for SMEs plus complication to acquire quality assurance 
documents.     

Above are issues that need to be addressed urgently. However there are other 
issues that also need more attention such as access to production factors, business 
management, cost, fair trade and international trade regulations). For Thailand, major 
limitations for SMEs on AEC stage could be language barriers, quality control of goods, 
and currency risk management - only 20% of Thai SMEs has done the currency risk 
management (Bank of Thailand, 2011).  In conclusion, government must put serious 
effort to solve above problems and gather cooperation from relevant units to achieve 
sustainable development of SMEs in Thailand. 

 
CONCLUSION AND RECOMMENDATIONS 

The establishment of the AEC in 2015 aims at achieving a single market and 
production base which would encourage free flow of goods, service, investment, 
capital and skilled labor. These will enhance the region’s competitiveness and bring up 
new business opportunities to members. Consumers in the region will have wider 
choices of goods and services and will be benefited from a relaxation of immigration 
regulations. In addition, AEC is envisaging its members to become a highly competitive 
economic region by supporting a development of infrastructure, telecommunication, 
banking and finance, intellectual property protection, and promoting an equitable 
business development through capacity building programs for Small and Medium 
Enterprises (SMEs) as well as initiate networks and cooperation e.g., agreement to set 
up free trade area between ASEAN and other significant trading partners.   

 According to the literature reviews, large business enterprises throughout the 
region seem to be benefited from the AEC including Thailand. These benefits involve 
market expansion, and flexibility in setting up production base which positively affects 
directly to business competitiveness. The SMEs, on the other hand, will be facing new 
challenges of ASEAN free trade and investment as it will cause a highly competitive 
situation. It is unfortunately that Thailand has started to experience loss of 
competitiveness in businesses that rely on labors after the implementation of the new 
policy on minimum wage in 2013 that increased the high cost of production in labor-
intensive industries. Nonetheless, SMEs in Thailand still stands a chance in exploring 
new business possibilities such as an access to niche market, a fast market access of 
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SMEs, e-commerce, a copy and development, cross-border trading, and the economic 
corridors development under the ASEAN Connectivity master plan.  

 Lastly, it is very significant that government must provide proper supportto 
improve ability of SMEs through building awareness and knowledge of the AEC on the 
area of business management, trade, investment, tax, custom, international trade 
regulations, exchange rate,and risk management. Government must also own 
resources where its businesses and people can easily access in-depth information on 
investment, economy, social, culture, laws, and technology of all ASEAN nations. In 
addition, Thailand must be able to position itself on advantageous sector e.g., food 
processing, car components, tourism, innovative sectors, etc. Moreover, government 
must improve business environment to boost country’s economic growth by solving 
corruption problems, improving consumer protection, and initiationof trade barriers 
(non-tariff measures) to protect Thai entrepreneurs and local industries. These efforts 
will be a dynamic mechanism that truly support the growth of SMEs and effectively 
prepare them for the AEC. 
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