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Abstract 

Chiang Saen is an important town in Thailand which maintains many heritage sites located on the bank 
of Mekong River, but the cultural heritages of Chiang Saen are still considered unknown by tourists. This 
research aims to identify an interpretation of Chiang Saen to promote cultural heritage tourism within 
the area. The study uses both quantitative and qualitative research methods. In-depth interviewshave 
involved all stakeholders in the community, whether it be the locals, local authorities, the Tourism 
Authority of Thailand, academics from universities in Chiang Rai,  entrepreneurs and furthermore, 
monks in finding the historical, cultural/symbolic, social, spiritual/religious and aesthetic values of 
Chiang Saen. 400 questionnaireshave been administrated to both local and international tourists. This 
study has found that an interpretation to promote Chiang Saen should emphasize on a central theme of 
“the historical town with an appeal of Buddhist beliefs”. 
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INTRODUCTION 

The tourism industry is very important to Thailand as the national income from 
tourism itself has a large effect on Thailand’s GDP.  From the Thailand Tourism 
Development Plan 2012 – 2016, the Tourism industry creates various jobs and has 
generated income for Thailand with over 100,000 million baht for domestic capital 
circulation, and in 2009, the tourism industry generated incomes from foreign tourists 
of 527,326 Bath or about 8.5 % of export or 5.8% of Thailand GDP.(Ministry of Tourism 
& Sports, 2011)The World Tourism Organization: UNWTO estimates that the world 
tourism situation from 2004 – 2020; China will be the biggest market with imports and 
exports of tourists around the world and for this reason, Thailand also gains benefits 
from the phenomenon of this estimate. (World Tourism Organization (UNWTO), 
2011)(Madhyamapurush and Na Pikul,2011) Thailand Tourism development plan 2012 
– 2016 has envisioned Thailand to be a quality destination in the world due to cultural 
assets and sustainable resources. As Thailand has joined Association of South East 
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Asian Nations (ASEAN), Thailand is using this strategy to upgrade it’s tourism 
marketing structure, a promotion to develop quality tourism and create ASEAN 
Tourism Connectivity Corridors. Not just only with cooperationfromthe ASEAN 
Agreement, Thailand also has tourism bilateralness agreements and multilateral 
agreements with neighbor countries such as Greater Mekong Sub Regional 
Cooperation (GMS), IMT-GT, BIMST-EC. (Office of the National Economic and Social 
Development Board, 2011) 

The northern part of Thailand has many advantages in its location because it 
connects to the GMS Countries and Thailand has the policy that these northern 
provinces become a major economic development area.  With Chiangrai’s location in 
the northern most province of Thailand, the many transportation routes to Chiang rai 
have allowed it to become a fortress city for economy, education and residency.  
Second is the Maesai district, which will be developed as the border area of economy 
and tourism. Chiang kong district, will developto become a logistic goods transport 
area and tourism target point.  Lastly Chiang Saen district will develop to be the 
Cultural tourism destination, logistics area and furthermore a Mekong tourism 
route.(Thairath, 2012) 

Chiang Saen is a subdistrict in Chiang Rai. It is located on the western bank of 
the Mae Kong River. The Ancient City of Chiang Saen has a long withstanding history. 
Its historic accounts appear in the legend Suwannakomkam in B.E. 1871. With such a 
great location, Chiang Saen is an intersection and transmigration area of the Mekong 
region, which has made the ancient city of Chiang Saen an important city in Lanna 
kingdom. Currently, Chiang Saen is regarded for its importance because of its 
historical, cultural and economic values. Chiang Saen itself is a living museum. Inside 
the city wall, there are 69 historical sites throughout the communities. There are 12 
ethnic groups of Thai’s living in Chiang Saen. Each group has its own cultural identity 
of both intangible and tangible cultures such as; a way of life, ceremonies, 
architecture, costumes and culinary arts. On the other hand, Chiang Saen is a special 
economic area with 2 ports of trading, one with China and another with countries 
under The GMS area (The Greater Mekong Sub region). Fast economic development 
has increased the number of Chinese tourists from the southern part of China. The 
free trade economic system also makes Chiang Saen fast growing and ever changing to 
the communities. 

In terms of tourism, Chiang Saen is commonly known as part of the Golden 
Triangle, where tourists can take photos of the ajoined border of Thailand, Burma and 
Laos but not as a living Museum with a rich culture and identity. To promote Chiang 
Saen as Cultural Heritage Tourism destination, Chiang Saen needs to propose 
contemporary strategies to attract tourists. 
 
Objective 
The objective of this study are as follows: 

 To identify identity for interpretation to promote cultural heritage tourism 

 To identify a target audience for Cultural heritage tourism in Chiang Saen 

 To identify a message or appeal to attract the target market 
 



The Research progress 
This study employs a MixedApproach; quantitative and qualitative methods of 

Data Collection.The study has been developed in three steps;  
1. To identify identity the interpretation of Chiansan to promote cultural heritage 

tourism within the area. To collect both primary and secondary data using 
quantitative methods; Literature Reviews, In-depth interviews and Site 
observations. In-depth interviewsare used with a sample population of the 
stakeholders; Local Communities, Local Authorities, Tourism Authority of 
Thailand, Academics from universities in Chiang Rai, Local academics, 
Entrepreneurs, and Monks. Secondary data are from journals, documentations 
and relevant books 

2. The identification of the target audience for the culture heritage tourism in 
Chiang Saen has been conducted by a research of qualitative methods to collect 
primary data by utilizing questionnaires with a sample population of 400 locals 
and international tourists. 

3. The identification of the message or appeal to target the market with research 
following  interpretation steps by data analysis from steps 1 and 2. 

 
Finding and Analysis 
  
1. To identify identity for interpretation to promote cultural heritage tourism, the 

study using (Getty Conservation Institute, The, 2002) heritage value typologies 
model to identify the identity of Chiang Saen by finding out its Value. 

 

Graph 1: Heritage value typologies model 

 

Following this model, research findingswill assist in identifying Chiang Saen’s 
values as below: 
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Historical Value 

- The archaeological evidence shows that the Chiang Saen historical site relates to 
the origin of the northern Thai kingdom 

- “Chiang Saen City Wall” is the most complete archaeological wall in Thailand.  
- Historical sites in Chiang Saen have many differences in styles and show many 

differencesof types of Architecture. The reason that Chiang Saen has several of 
architecture styles is from the combination of periods and rulers of the kingdom. In 
the past, Chiang Saen was the border town and when its rulers change, rebuilding 
of temples and pagodas were ordered by the kings. As some architecture in Chiang 
Saenis considered as made by Royal craftsmanship, Chiang Saen is considered to be 
a very important town in the past. 

- Chiang Saen is also considered a traders' town, with an economical area from the 
past to present; 

 
Cultural/Symbolic Values 

- Values of a mixed culture; history has provided that people have moved from parts 
around the border; many ethnic groups such as Tai, Lawa etc. In the present day, 
many laborers from nearby neighbor counties still move in from Laos, China, Burma 
etc.;  

- There are still many customs and ceremonies all around the year which are 
different from other places because of various ethnic groups in Chiang Saen.  

 
Social Values 

- A unity of the Chiang Saen community is very strong in cooperation with Buddhist 
ceremonies. Local schoolshave the power to become a cultural learning center.   

 
Spiritual/religious values 

- Historical sites are related with Buddhism and spiritual aspects. From the past til 
now,the people of Chiang Saen still have strong beliefs in Buddhism. There are 
architectures that portray many Buddhist stories. Some historical sitesare places 
for rituals or ceremonies to this day. Some sites have even brought people from 
other places to join in ceremonies such as Sipsongpunna, which has brought people 
to Chiang Saen every year during Songkarn festival to wash their hair. 

 
Aesthetic Values 

- Chiang Saenis embedded with senses of the mystical and the authentic such as the 
giant teak tree along the way from the city gates to the town and along all old 
walls. After a passing of the gate, there are heritage sites such as temples and 
pagodas on both sides of the road. The road from city gate directly leads to the 
Mae Kong River. 

- Senses of strong beliefs in Buddhism; there are up to 68 places of heritage sites, 
temples and pagodas and furthermore, there are on site ritual performances. Some 
temples such as the Chediluang temple is still very prominent; the pagodas and 



temples are heritage sites which still have ceremonies and rituals which are very 
popular and important for Buddhists in Thailand. 

 
This research found that the significance in values of the Chiang Saen is from 

its authenticity of heritage sites, the stories, the people, its beliefs and religion.  
Chiang Saen is the origin of the Lanna Kingdom. Later on in the Lanna period, 

Chiang Saenbecame the mainstay town for trading in the northern route. The 
Historical sites in Chiang Saen are very unique with the mix of architectures from 
many different periods. Culture in this area is mixed with many ethnic groups. 

From the study, it shows that Chiang Saen’s Values; historical, Cultural, 
Spiritual/religious, Social and Aesthetic Values are related to Buddhism. The Old Wall, 
historical sites and authenticities of the town allow the people to feel mystical. The 
story that relates to the town is the story of King San Phu in which archaeological 
evidence has been found. The intangible cultural heritages such as ceremonies, rituals 
and ways of life are strong with Buddhism beliefs. 

 
2. To identify a target audience for Cultural heritage tourism in Chiang Saen, the study 

has found that the target audience for Cultural heritage tourism in Chiang Saen 
should be concentrated in FIT or Fully independent traveler as there are more than 
53% from the sample population that is found to be FIT or Fully independent 
traveler.  

From the sample populations’ show out research finding as below;  
 
Graph 2: The number and percentage of the travelers who come to Chiang Saen and styles of travel 
they  
prefer 

 



 From graph 2, it shows that 13.25% prefer VFR - Visiting Friends and relatives 
style of travel, 9.75% preferred GIT - Group inclusive tour and 53% had preferred FIT - 
Fully independent traveler. 10% are Education travelers and 9% were preferred 
Youth/Backpackers and the other 5% were preferred Business travelers.  
Note: No tourists preferred others. 

Independent tourists can be attracted by mass tourism packages in order to 
sustain itself. The behaviors of fully independent traveler is more likely to use services 
and accommodations from local companies. Tourists likely book flights or 
accommodation via the internet or from a direct local supplier. The tourists of this 
type also try to learn and appreciate the Chiang Saen culture. Fully independent 
travelers (FIT) are also moving from mass destinations to discover more authentic 
destinations. The behaviors of this type of tourists also has greater potential and are 
more likely to pay more for activities in local communities such as tours, meals and 
traveling.  

The behaviors of fully independent travelers (FIT) are effective in helping to 
increase income to local communities. There is higher potential benefits for 
destination markets of Chiang Saen Heritage Site to attract FIT tourists. (Osti, 2007) 

 

3. To identify a message or appeal to attract the target market, the studies interpret 
the massage from the identities of Chiang Saen. Chiang Saen has the 5 heritage 
values such as Historical, Cultural/Symbolic, Social, Spiritual/religious and Aesthetic 
Values. Every value can link to the belief of Buddhism and its heritage sites.  

The research interprets and groups activities from Chiang Saen heritage sites in 
table 1 providing the preference for the Chiang Saen historic and heritage sites tour by 
ride bicycle or local tram, culture activities with local communities such as craft 
making “Tung”, Chiang Saen culture and heritage site’s “Light and sound” show at 
night, the visiting of nine ancient temples, shopping with local souvenirs and OTOP 
products, morning market visiting and local food tasting, “Tak Bat” food offerings to 
the monks in the morning, joining of folk customs, and the joining of local ceremonies 
such as “Sub Cha Ta” (prolong the life ceremony). The results of the 400 sample 
populations showed that all activities are at a high level as table 1. 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

Table 1 
Number, percentage, mean and standard deviation of the activities or traditions 

that the travelers wanted to see and join in Chiang Saen. 
 

Activities and tradition tourists 
like to see and join when come to 
travel Chiang Saen. 

Level of agreement 
 

X  
S.D. Level 

Very 
Agree 

Agree Disagree Very 
disagree 

Number of Traveller (%) 
1. A touring of Chiang Saen’s 
historic and heritage sites by 
bicycle or local tram. 

164 
(41.00) 

181 
(45.25) 

49 
(12.25) 

6 
(1.50) 

3.26 0.73 High 

2.  Culture activities with local 
communities such as craft making 
“Tung” 

120 
(30.00) 

213 
(53.25) 

61 
(15.25) 

6 
(1.50) 

3.12 0.71 High 

3. Chiang Saen culture and 
heritage site’s “Light and sound” 
show in the night. 

139 
(34.75) 

187 
(46.75) 

68 
(17.00) 

6 
(1.50) 

3.15 0.75 High 

4. The visiting of the nine ancient 
temples. 

160 
(40.00) 

174 
(43.50) 

59 
(14.75) 

7 
(1.75) 

3.22 0.76 High 

5. Shopping of local souvenirs and 
OTOP products. 

109 
(27.25) 

200 
(50.00) 

80 
(20.00) 

11 
(2.75) 

3.02 0.76 High 

6. Morning market visiting and 
Local food tasting. 

171 
(42.75) 

167 
(41.75) 

56 
(14.00) 

6 
(1.50) 

3.26 0.75 High 

7. “Tak Bat” Food offerings to 
monks in the morning. 

127 
(31.75) 

190 
(47.50) 

72 
(18.00) 

11 
(2.75) 

3.08 0.78 High 

8. Joining of folk customs 141 
(35.25) 

187 
(46.75) 

64 
(16.00) 

8 
(2.00) 

3.15 0.76 High 

9. Joining of local ceremonies such 
as “Sub Cha Ta” (prolong the life 
ceremony).   

136 
(34.00) 

193 
(48.25) 

65 
(16.25) 

6 
(1.50) 

3.15 0.74 High 
 

10. Other activities such as the 
Khong River Conservation 
Ceremony 

8 
(2.00) 

0 
(0.00) 

0 
(0.00) 

392 
(98.00) 

1.06 0.42 Least 

Total 2.95 7.20 High 

Table 1 shows that the overall number, percentage, mean and standard deviation of 
the activities or tradition that the travelers wanted to see and join in Chiang Saen was 

at the high level (X  = 2.95). First was the joining of the Chiang Saen historic and 
heritage site tour by ride bicycle or local tram and the morning market visit and 



sampling Local foods were found at a high level (X  = 3.26). Secondly, the visiting of 

nine ancient temples were high (X  = 3.22) and thirdly, Chiang Saen’s culture and 
heritage site’s “Light and sound” show in the night, a joining of folk customs and local 

ceremonies such as “Sub Cha Ta” (prolong the life ceremony) were also high  (  = 
3.15). 
Note: The author has set specific activities such as Khong River Conservation 
Ceremony, Shopping traditional market, Songkarn Festival, Other festival to ‘very 
agree’ and ‘very disagree’ to see if the traveler’s specific level of preference. 

The research has also grouped the topic of interpretation from Chiang Saen 
Cultural heritage values in; Chiang Saen as an Old Kingdom, The birth of Lanna 
Kingdom, The Way of life along Mae Khong river Port, Chiang Saen, a Buddhist image/ 
The City of Old Temples (86 temples), and a way of life. From the research finding, 
every topic has received a high score which means that the sample populations were 
very much interested in all of the topics. 

 
Table 2 

Number, percentage, mean and standard deviation of topics that can attract the 
travelers to travel in Chiang Saen. 

 
Activities and traditions 
tourists like to see and join 
when coming to Chiang Saen. 

Level of agreement 
 

X  
S.D. Level 

Very 
Agree 

Agree Disagree Very 
disagree 

Number of Traveller (%) 
1. Old Kingdom, The Birth of 
Lanna Kingdom. 

181 
(45.25) 

186 
(46.50) 

30 
(7.50) 

3 
(0.75) 

3.36 0.65 High 

2.  The way of life along Mae 
Khong river port. 

190 
(47.50) 

171 
(42.75) 

36 
(9.00) 

3 
(0.75) 

3.37 0.68 High 

3. Chiang Saen Buddha image/ 
The City of Old Temple (86 
temples). 

167 
(41.75) 

189 
(47.25) 

37 
(9.25) 

7 
(1.75) 

3.29 0.71 High 

4. The way of life. 162 
(40.50) 

189 
(47.25) 

46 
(11.50) 

3 
(0.75) 

3.28 0.69 High 

5. Specify others  5 
(1.25) 

0 (0.00) 00 
(0.00) 

395 
(98.75) 

1.04 0.33 Least 

Total 2.87 061 High 

 
From table 2, it shows that the overall number, percentage, mean and 

standard deviation of topics that can attract travelers to Chiang Saen at a high level 

of(  = 2.87). Firstly, is the way of life along Mae Khong river port (  = 3.37). Secondly, 

Old Kingdom, The Birth of Lanna Kingdom(X  = 3.36) and thirdly, Chiang Saen Buddha 

image/ The City of Old Temple (86 temples) at(  = 3.29) respectively. 
 

X

X X

X



Note: The author has set to specify others such as Local recipes such as 'kawsoi', 
beauty of the city to ‘very agree’ and ‘very disagree’ to attain specifications on the 
traveler’s level of preferences. 

 

The study found out that every activity and topic that the populationsare 
interested in can be interpreted from a central idea of cultural heritage values which is 
related to its Buddhism and heritage site. An interpretation plan strategy is to create a 
theme by discovering significances of the Chiang Saen cultural heritage values of an 
authentic town with many heritage sites, stories, people, beliefs and religion. 
(Lancester Country Planning Commission, 2011)  

The study found that the interpretation to promote Chiang Saen should 
emphasized on massage or the theme of “the historical town with appeal of Buddhism 
belief”. 

CONCLUSION 

The significance in values of the Chiang Saen is from its authenticity of heritage 
sites, the stories, the people, its beliefs and religion. This can be interpreting in to a 
massage or a theme of “The historical town with an appeal for Buddhist beliefs”. The 
theme can benefit the local government on the promotion of Chiang Saen as cultural 
heritage tourism destination. The activities following this theme can surely attract 
more tourists especially FIT or independents tourists, the target audience whom can 
provide for the economic growth of local communities. Benefit to the local 
communities can help promote a good attitude for the local communities and also 
furthermore, generate the necessity of conservation in Chiang Saen’s cultural 
heritage. 
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