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Abstract 
The purpose of this research is to analyze the need of additional knowledge and skill for non-business 

college students to encourage them to become entrepreneur. More specifically, the need is analyze 

through questioners distributed by business incubator unit in higher education institutions for their 

prospectus candidate. The result can be divided into two (a) the need that can be fulfill in pre-incubation 

period, and (b) the need to be fulfill in incubation period. Yet, we should provide the plan how to develop 

the entrepreneurshipconsidering the lack of knowledge and skill in business and managerial area. To 

this aim, we highlight a number of specific theoretical and empirical references associated with 

curriculum planning and entrepreneurship education. 
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INTRODUCTION 

The enterprenuership is a key driver of our economy.  The increase of 

enterprenur numbers will increase the economy growth. This is clearly described by 

McClelland that "the State will prosper ifentrepreneurin a country reaches 2% of the 

whole population " 

The interest of enterpreneurship extends beyond higher education. Strong 

global competition also simplify job process which cause the loss of opportunity to get 

a job .Then entrepreneurship has become a prospective program to be held in higher 

education institution including in Indonesia. Of course to apply the program is not as 

easy as it seems. There is many kind of problems in its application. We cannot just 

encourage the students to become entrepreneur without having any basic principal to 

become one. It depends on the acceptance of entrepreneurial mindset, either of the 

students or of the college (Varblane& Mets, 2010:,Ruskovaara, 2012;, Eze&Nwali, 

2012) 

Higher education institution as we knows is consists of some level and type, 

such as undergraduate program, post graduate program and vocational education 

program. Each of them has its specialization which is describe in its major curricula. 

Especially for vocational education program, it is sometimes referred to technical 
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education as the students directly develops expertise in a particular group of 

techniques. It means all subjects are focusing on its specialties. Then, when we are 

addressing entrepreneurship in this type of education, there will be lack of knowledge 

that should be fulfill in order to prepare the students to become an entrepreneur. In 

non-business management college, the students have limited knowledge in how to 

manage a business activity. So, there is a growing demands for enterpreneurship 

education in non-business colleges (Othman, Haskin & Ab Wahib, 2012: Ester 2011) 

In this paper, we address two basic questions:  Does the college students need 

additional knowledge and skill to prepare them to become an entrepreneur, and 

what kind of knowledge and skills needed to become one? The answer of the first 

question is yes, they need additional knowledge and skills, especially ones who come 

from non-business management college, since the subjects in their curriculum are 

limited to the technical need of its specialty.  

The answer of second question, what kind of additional knowledge and skill 

needed is vary depending on the curriculum of the college. The existance of business 

incubatorunit in a college is needed to fulfill the need in order to maintain its main 

curriculum. The business incubator unit will provide them with trainings,  workshop 

and other kind of service to guide them to prepare and run the business. 

According to businessdictionary.com, enterprenuership is the capacity and 

willingness to develop, organize and manage a business venture along with any of its 

risks in order to make a profit, and its  spirit is characterized by innovation and risk 

taking.  In a non-business management college, there is no related subject to this 

intrepretation (BukuPedoman ATIP, 2012). What the students have is the knowledge 

and skill in producing a product accordance to its college specialty, for example they 

know how to produce soap, coconut oil or create fuctional tools for kitchen, but they 

do not have sufficient knowledge to develop business and skill to market their 

products. Learning to be an enterprenuer requires a complex set of knowledge, 

skills, and abilities (Nelson and Byers 2010). 

 

FINDINGS AND DISCUSSION 

Business Incubator Unit in higher education institution is intended to link 

technology, resources and know-how to entrepreneurial talent. It is hope that  the 

establishment of this unit will easier the technology transfer and marketing the 

innovative ideas (Kitagawa & Robertson, 2012.; inWent, 2010). Business Incubator 

Unit at ATI Padang is developed to help students and/or alumni to establish their 

ideas to become entrepreneur. In accordance to the need, the feasibility study is 

conducted to find out what kind of services needed by the prospectus incubate. 

Our respondent is the second year students who register as candidate of future 

http://www.businessdictionary.com/definition/capacity.html
http://www.businessdictionary.com/definition/develop.html
http://www.businessdictionary.com/definition/manage.html
http://www.businessdictionary.com/definition/business-venture.html
http://www.businessdictionary.com/definition/risk.html
http://www.businessdictionary.com/definition/order.html
http://www.businessdictionary.com/definition/profit.html
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incubatee of business incubator unit.The number of students who participated is 

154. From the feasibility study, the lack of knowledge and skill in business 

management is expressed by their responds. 

The research study was analyzed by gathering qualitative information.The 

methodology used deep analysis is interview. It allows us to gain personal contact 

with the interviewee or target group. It is also give us chance to raise the 

awareness of the Bunisness Incubator Unit existence.We asked about their 

readiness to start a business, their knowledge in running the business and their 

skills to produce the product. Qualitative data is summarized, analyzed, and 

described, while quantitative data was analyzed using simple statistic program. 

The respondents were asked to rate the extent of needs for six major service 

categories. The outcome of the ranking is as follows: 

 

Tabel1  

Rank of Service needed from BI units 

Rank Services 

1 Market research and market information 

2 Financial support 

3 Guidance in business management 

4 Assistance in experimental activities in workshop/laboratory 

5 Assistance in new business creation 

6 Networking 

 

The result outlining the need of specific subject in business management field, 

such as marketing, financial management, human resource management etc. None of 

these subject is taught in non-business management college, which made difficult to 

the students to start theirbusiness creation.  

 

Since the research is based on business incubator findings from its questioner, 

the results was divided into two stages process in business incubator activities, in 

order to bridging the lack of knowledge and skills in business management area with 

technical specification of the college. 

 

Tabel 2 
Pre-Incubator stage 

PRE-INCUBATOR ACTIVITIES 

Business skills development The incubatee is given trainings to develop their business 
skill, especially trainings for new entrepreneurs. 
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Preparation of Business Plan The incubate is given trainings and workshops on how to 
arrange their business plan, which might begin with a 
feasibility study 

In Business Incubator Unit, this stage is focusing on filtering the prospectus 
incubatee, so the one who continue to the next stage is the one who really had the 
capacity and motivation to take a risk in starting a business.Honig (2004, p. 258) found 
that one of the more popular curricula formats of entrepreneurship education in US 
involved teaching the practicalities and monitoring of business plans.Then it is 
considered that beginning with business plan developing is important and well-
designed activities to assist the students should be part of pre – incubator activities.  
The trainings and workshop can be considered as extra curricullum activities, that 
should be participate by all second year students.  

 

Tabel 2 
Incubator activies on developing the business skills 

INCUBATION ACTIVITIES 

Business skill development The incubatees is given specific workshop topics e.q. 

marketing, taxation, financing concept, etc) 

Business advice Mentoring activities is conducted to help incubate to 

develop their ideas and products 

Networking and Marketing If the incubatees have produce something, they will 

introduced to the market, for example the 

management will organize the open house to promote 

the products, joining the exhibition through 

government channel, or promoting the product 

through internet. 

 

The research findings shown that non of these subjects is taught in formal 

curriculum of non-business management college (buku pedoman ATIP, 2012). These 

were specific subjects that should be understood by an enterprenuer in order to 

develop their business.  

As the curriculum in non-business management college does not consist of such 

subjects,  the new lesson plan should be created, in order to understand and 

contribute in context of market and business pressure.  

The mixture of approach is needed to add these knowledge and skills. The method 

of delivering these knowledge and skills can be done in form of coaching method and 

workshop. Coaching method is a method of directing and helping a person or group of 

people with the aim to develop specific skill, while workshop is intended to gain new 

knowledge and try to applied it in form of simulation activities (Hunt, 2009).As these 



 

The 2nd IBEA – International Conference on Business, Economics and Accounting 
Hong Kong, 26 – 28 March 2014  

 

 
 

additional subject are presenting as extra curriculum, business incubator unit is asked 

to prepare learning experience which will give the students the opportunity to act as 

an entrepreneur. As Ralph Tyler (1949) in his classical book Basic Principles of 

Curriculum and Instruction define it : 

The term “learning experience” is not the same as the content 

with which a course deals nor the activities performed by the 

teacher. The term “learning experience” refers to the interaction 

between the learnerand the external conditions in the 

environment to which he/shecan react. Learning takes place 

through theactive behavior of the student. (p. 63)  

 

The students will directly involve in his ideas of creating the business, from 

beginning until they can manage the business by themselves. The assistance of 

Business Incubator Unit is intended to give the students the experience in managing 

business 

CONCLUSION 

This paper documents the needs of non-business management college students in 

developing a business. Their lack of business development knowledge is shown by the 

need numbers of subjects which is not existed in their curriculum. The existence of 

business incubator unit in the college is believed as one way to encourage the 

entrepreneurship among students. Its activities can be counted as an extra curriculum 

activities. Although its main curriculum is not consist of business management 

subjects, but they can provide the knowledge and skills to  the students by using 

coaching methods, giving learning experiences and assisting them to develop their 

own business. It can be done through extra curriculum that should be participate by 

all students.  

As entrepreneurship is becoming an important aspects to help economic growth, it 

is suggested that entrepreneurship should be consider as compulsory part of 

education in every level of education. It can be accelerate in form of intra or extra 

curriculum. The practical dimension of the entrepreneurship education will strengthen 

the students’ abilities, skills and attitudes and we also believe that “creativity is more 

meaningful than competences” (Eze&Nwali, 2012) 
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