
 

The 2nd IBEA – International Conference on Business, Economics and Accounting 
Hong Kong, 26 – 28 March 2014  

 

 
 

ANALYSIS ON THE INFLUENCE OF STUDYING ENTREPRENEURSHIP FOR 
THE INTEREST OF ENTREPRENEUR COLLEGE STUDENTS 

Yolla Margaretha 
yollamargaretha@yahoo.com 

Theo Gunawan 
theo_g07@yahoo.com 

Maranatha Christian University-Bandung, Indonesia 

 

 

Abstract 

A country will thrive if the country itself possesses competent human assets. Because of that, the 
role educational institutions plays as the determinant of graduate quality is very important. 
However, the factor of quality itself is not enough to solve this classical problem, which is the 
balance between the employment and job seeker. Therefore, entrepreneurship is the right solution 
to solve this classical problem. Related to this matter, the education world today is highly expected 
not to just graduating job seeker, but far more importantly, job creator. Regarding to this matter, 
this research is trying to identify how big the effect of entrepreneurship is to college students who 
are interested in entrepreneurship. The data sources we get from spreading questionnaires will be 
analyze by using simple linear analysis technique. Sample took by using purposive sampling method. 
Heteroscedasticity test and validity test are used in this research as data analysis techniques. The 
result of hypothesis testing shows that the study of entrepreneurship has a significant effect 
towards students who are interested in entrepreneur. Therefore, students who have gone through 
the subject of entrepreneurship will have characteristics which will improve their interests in facing 
entrepreneurship. 

Key words: the study of entrepreneurship, college students’ interest in entrepreneur 

 

INTRODUCTION 

 In recent decades, entrepreneurship as a research topic has increased in 
popularity, due mainly to its positive effects on a country’s economic development 
(Keilbach and Sanders, 2008). Education has become a daily need for the society 
nowadays. The awareness of how important education is has change the society’s way 
of thinking that a high education can make their lives more prosperous. As a matter of 
fact, of course every parent wants their children to have a better future, either they 
become a successful person with a high position or become an entrepreneur. They are 
willing to spend a huge amount of money on education in order to achieve that 
purpose. Kim has the same view in Beneicta (2003), in which he stated “People with 
high education tend to be more successful than lower educational entrepreneur.  
 This is probably caused by the education in college supplies them with modern 
knowledge and technique of management.”Apparently, unemployment is still a 
classical problem which is hard to solve for every country including Indonesia, in fact, 
even those with high education had difficulty in finding suitable jobs. The best solution 
for this problem is to expand employment. An entrepreneur will not easily feel 
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satisfied with the achievement he reached, but he will always find ways and new 
combinations along with new products for the business he runs become more 
successful. Because of that cause, individuals who are interested in business must 
have responsibility on considering the consequences that might happen. An 
entrepreneur must use every single ability and confidence to produce creativity with 
creating something useful for himself and the society. 

The effects of studying entrepreneurship all this time has been considered as one 
of the important factors to grow and expand desire, spirit, and entrepreneurship 
behaviours for the next generation (Indarti dan Rostiani,2008). Related with this 
effect, knowledge about how to improve and push potential young entrepreneurs 
while they are still in school chairs is needed. A few researches mentioned before that 
college student’s urge of having business is the source to the birth of entrepreneurs in 
the future. 

College students would never free from educational background activities and 
because of that, education has become one of the driving factors for the growth of 
entrepreneurs. The learning of entrepreneurship has the purpose of changing the 
perception and behavioral to have a strong interest to create creativity and innovation 
for the sake of accomplishing a stable business.  
 Other opinions stated by Churchill (1992) in (Indarti dan Rostiani, 2008) “most 
entrepreneurs will fail because of just having experiences but not education, and most 
entrepreneurs will fail because of just having education but not experiences. On the 
other hand entrepreneurs who have good experiences and education will be related 
with the most benefit business.” The opinion above makes us realize that the first 
source failure of an entrepreneur is he depends too much on experience more than 
education, and the second source is the entrepreneur only focused on education, but 
still has poor working experiences. Therefore, keeping balance between education 
and experience is the main factor that decides how successful an entrepreneur will be. 
 
LITERATURE REVIEW 
Education Concept 
 The followings below are the meanings of education stated by experts, although 
with different stress point, but basically all of the definitions share the same essence. 

 Education is the effort made by human to prepare himself for a meaningful 
life. (Theodore M. Greene) 

 Education is giving us supplies that we didn’t have in our childhood, but it is 
something that we will need to have when we are in our adulthood. (J.J 
Rousseau) 

 Education is the effort we made to realize and to pre-plan to create study 
mode and study process in order that the participants of education can 
actively improve their potential to acquire spiritual religious power, self 
control, behavioural, intelligent, morality, or even skills that he himself 
needed, the society needed, the nation needed, and the country needed 
(Undang-Undang Sisdiknas No 20, 2003). 
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If we observe carefully about the definition of education stated by UU Sisdiknas No 
20 tahun 2003, it seems like it is comprehensive enough and needed to be set as the 
base of study about education in Indonesia, whereas education itself consist of 
elements as follows: 
1. The effort we made to realize and to pre-plan 
2. To create study mode and study process 
3. The participants of education can actively improve their potential 
4. To acquire spiritual religious power 
5. Self control, behavioural, intelligent, morality, or even skills that he himself 

needed, the society needed, the nation needed, and the country needed 
Education is an important factor in human’s life, because education has a very 

important role in building human’s status, maintaining and improving its cultural 
value. Just because of that, as long as human is still alive in this world, education will 
be the main factor in human’s daily life necessities. 

 
The Study of Entrepreneurship 
 Study which involves entrepreneurship concepts is an education that applies 
principles and methodology to the direction of forming life skills to the participants of 
education through curriculum that has been in integration which is developed by 
schools and universities. The concept of life skills is considered as an expression of 
curriculum developing that has become a concern since long time ago by expert in 
curriculum field such as Taba (1962). 
 The meaning living here is not just merely having certain ability (vocational job), 
but it also means having the basic supporting ability functionally such as reading, 
writing, calculating, formulating and solving problems, managing resources, work as a 
team, keep learning even in working place, use of technology, and etc (Djatmiko 
2004). Other meaning of life skills can be describes as Life skills are skills that enable a 
person to cope with the stresses and challengers of life (Satori, 2003). Life skills or skills 
needed in life, in the meaning described above pointed to various range of ability a 
person needed to have in order to go through his life full of success, happiness, and 
prestigious in society. 
  
The Concept of Entrepreneurship 

To give a realistic definition to entrepreneurship is not as easy as to formulate its 
etymology definition. The followings are some definitions about entrepreneurship 
stated by some experts, such as Holt, Kao, Zimmerer & Schirborough, By grave, 
Richard Caillon, Jean Baptise and Menger, before the conclusion progress was done in 
this research. 

The meaning of entrepreneur that will be used in this research is the one which 
has been blended and which was stated by those experts above, mainly Schumpeter 
(in Meng & Liang, 1996)and Sukardi (1991) stated that entrepreneur is the person who 
created working chances to others with the method of building, improving, and 
institutionalizing his own company and prepared to take the personal risks in finding 
chances to improve and creatively make use of the potential he has within himself to 
recognize products, marketing and even controlling the operation capital. 
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Interest of Entrepreneurship 

According to Winkel (1989) interest is rather stay in the subject to be interested in 
/ at a particular thing or happy dabbling in the area. Loekmono (1994) interests be 
defined tendency to be interested or impelled to somebody, anything or activities in 
certain fields. Because one thing to determine whether someone in every sector, both 
studies, labor and other activities. Steinhoff and Burgess (in Suryana 2006), said that 
one of the reasons why there are seven interest to the entrepreneurial, is to have a 
high income career to that lift up yourself cannot be made by other people increasing 
the prestige of a business a concept or idea of the free, in the long-term welfare of 
life, to give something useful for humanity 

Hypotheses 

The development of hypotheses, Charney et. al. (2000) at his research on the 
graduation of Arizona University at the year 1985-1999, he compared those 
graduators that received the entrepreneurship education and those who don’t, he 
found some important points as the following mentioned: 

1. The study of entrepreneurship is proved to increase the interest of an individual 
to build his own company. Those graduators who received the study of 
entrepreneurship are three times more in the aspect of having his own business 
compare to those who didn’t receive the study of entrepreneurship. 

2. The study of entrepreneurship make those took this subject before become three 
times more interested to become a self-employed compared to those graduators 
who didn’t receive the study of entrepreneurship. 

3. The study of entrepreneurship increased the income of those graduators by 27 
percent higher compare to those who didn’t receive the study. 

4. The study of entrepreneurship increased the development of company especially 
for those small companies, and for those big companies the effects of study 
entrepreneurship are harder to be measured. The companies built by those 
graduators who received the study of entrepreneurship are also bigger. 

5. The study of entrepreneurship also makes a promotion of the displacement of 
technology from university to private sectors and also makes a promotion of the 
company and product which is technology-based related. 

Those graduators who received the study of entrepreneurship tend to work at 
companies that have better and more advance technology. Bandura et al., 1992) 
found that the study of entrepreneurship can improve the level of efficient in an 
individual. Wang et al. (2002) found that the study of entrepreneurship has a very 
strong relation to the interest of entrepreneurship especially in female college 
students. Wilson et al (2004) stated that the study of entrepreneurship really can 
improve the interest of college students on entrepreneurship as career. 

According to the research, this development of hypotheses is made as follows: 
H1: the study of entrepreneurship has positive effects to the interest of 
entrepreneurship 
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The model of research 

 

 
 

  
RESEARCH METHODS 
 
Populations  
 In this research, the one that count as population are the college students from 
the Maranatha Christian University, Faculty of Economics with management as their 
main subject. 
 
Sample 
 The sample is taken from the college students of Maranatha Christian University, 
Faculty of Economics with Management as their main subject and has took the study 
of entrepreneurship before. In this research, the sample is taken with purposive 
sampling method: 
Some variables in this research are as follows: 

1. The Free and Independent Variable (X) is the variable that affect or becomes the 
cause of the changes or even the appear of dependent variable (bounded). In this 
research, those that become the free variable are the study of entrepreneurship. 

The Study of Entrepreneurship here means the process of transfer 
entrepreneurship knowledge to those students who have a specific goal which is 
to grow the interest and to produce new business. Refer to the opinions of 
Supriatna (2007) and Suryana (2006) which have been stated before, therefore 
the indicators of study entrepreneurship can be explained like this: 
1) The materials of the subject Entrepreneurship can become a motivation to 

start a business. 
2) The methods of the study can grow the interest to entrepreneurship. 
3) The capability of the lecturers can grow the interest to entrepreneurship. 
4) The direct knowledge also can grow the interest to entrepreneurship. 

2. The Bounded and Dependent Variable (Y) is the variable that is affected or 
becomes the consequence caused by the existence of the free variable. The 
interest of entrepreneurship is the bounded variable in this research. The interest 
of entrepreneurship here can be explained as the anxiety feeling, the feeling of 
happy, and the urge to become involves in entrepreneurship. Refer to Iskandar 
(2001) opinion, therefore those indicators of the interest to entrepreneurship are 
as follows: 
1) The urge towards entrepreneurship. 
2) The willingness to get involve in entrepreneurship activities. 
3) See the chance to start a business. 
4) Use the potential that one possessed to start a business. 

The Study to 
Entrepreneurship 

X 

The interest of 

Entrepreneur 

Y 

H1 
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5) The courage in facing risks. 
6) The courage in facing challenges. 
7) The feeling of happy about the entrepreneurship activity. 
8) The wish to make the dream to entrepreneurship comes true 

Table 1 The explanation of variables X 

Variable Indicators Measurements Scale 
Variable X The 
Study of 
Entrepreneurship 

1. The materials of 
the subject 
Entrepreneurship can 
become a motivation 
to start a business. 
 

The level of understanding about the materials of 
the subject entrepreneurship Interval  

The level of capability about how much the study 
of entrepreneurship can give inspiration to those 
students who want to start a business. Interval  

The level of material capability of the subject 
entrepreneurship can supply and show about the 
advantage of entrepreneurship in the future. Interval  

The level of capability that the study of 
entrepreneurship can increase the interest of 
entrepreneurship. Interval  

2. The methods of the 
study can grow the 
interest to 
entrepreneurship. 
 

The level of capability that the method of 
studying entrepreneurship can increase the 
understanding of college students Interval  

The level of capability that the method of 
studying entrepreneurship is very interesting, 
therefore it can increase the interest of those 
college students to entrepreneurship Interval  

3. The capability of 
the lecturers can 
grow the interest to 
entrepreneurship. 
 

The suitability about the background of the 
teacher’s education with entrepreneurship as his 
subject. Interval  

The suitability of the teacher’s experience on 
entrepreneurship (or still work as an 
entrepreneur as his side job) Interval  

The level of capability about the way of study that 
the lecturer provides to inspire students in 
growing their interest to start a business.  Interval  

4. The direct 
knowledge also can 
grow the interest to 
entrepreneurship. 

 
 

The level of capability about the direct experience 
that may become the supplies and imagination of 
the advantages of studying entrepreneurship in 
the future Interval  

The level of capability about the direct experience 
that increase the interest to entrepreneurship Interval  

The level of capability about the direct experience 
that can push college students to become brave 
in entrepreneurship Interval  

The indicators of studying entrepreneurship according to Suherman’s (2010) and Nana Supriatna’s (2012) 
opinions. 

Source: Adopted from Fathonah (2013), The effects of studying entrepreneurship 
toward the students’ interest. Department of Accounting, Universitas Pendidikan 
Indonesia Bandung. 
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Table 2  
The explanation of variables Y 

Variable Indicators Measurements Scale 
Variable Y The 
Interest of 
Entrepreneurship 

1. The urge towards 
becoming entrepreneur 

The interest college students have in 
entrepreneurship 

Interval  

  The curiosity college students have in 
entrepreneurship Interval  

  
2. The willingness to get 
involve in entrepreneurship 
activities 
 

The eagerness that college students have to 
entrepreneurship 

Interval  

  The involvement college students have in 
entrepreneurship activity Interval  

  
3. See the chance to start a 
business 

The awareness of college students toward the 
chances to entrepreneurship Interval  

  The usage of the chances to entrepreneurship Interval  

  
4. Use the potential that one 
possessed to start a business. 
 

The awareness that college students have towards 
their own potentials. Interval  

  The usage of their own potential to 
entrepreneurship Interval  

  

5. The courage in facing risks. 
 

The courage that college students have in trying or 
even never fear to fail Interval  

  The courage that college students have in facing 
risks. Interval  

  
6. The courage in facing 
challenges. 
 

The fondness of college students in facing challenges 
Interval  

  The fondness of college students in facing new 
challenges Interval  

  

7. The feeling of happy about 
the entrepreneurship activity. 
 

The feeling of happy that college students have 
when get involved to those things which are related 
to entrepreneurship Interval  

  The feeling of happy that college students have 
when reading books about entrepreneurship Interval  

  The feeling of happy that college students have 
when observing business activities. Interval  

  

8. The wish to make the 
dream to entrepreneurship 
comes true 

The mental readiness that college students possess 
to entrepreneurship 

Interval  

  The self-confident that college students possess in 
fulfilling their entrepreneurship wish Interval  

The indicators of the interest to entrepreneurship according to Iskandar (2001) in Fathonah 2013 

 

Adopted from Fathonah 2013. The effects of studying entrepreneurship to students’s 
interest to entrepreneurship. Department of Accounting, Universitas Pendidikan 
Indonesia Bandung. 
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Data Analysis 

In this study, the populationis Student Department of Management Faculty of 
Economics, University Maranatha Christian. Samples taken are student of 
Management Faculty of Economics, Maranatha Christian University, who has taken 
the course Entrepreneurship many as 100 students. Testing Techniques Research 
Variables tested first to determine the validity and Reliability of validity and 
realibilitasny a level in order to determine the instrument can be used or not in this 
study. Testing the validity of the instrument construction using Pearson Product 
Moment Correlation technique utilizing SPSS. Testing the validity of the 
constructionist done by factor analysis. When the correlation of each factor and the 
magnitude 0.3 positive up wards then the factories a powerful construct. So based on 
that factor analyse is can be concluded that the instrument has good validity 
construction (Sugiyono, 2009). The results of testing the validity and Reliability of the 
instrument can be seen in table 3. 
 

Table 3 
 Validity Test  

VariableX (Study to Entrepreneurship) 

Item Correlate ( r ) 

Study to Entrepreneurship  1 0,427361663 

Study to Entrepreneurship  2 0,706809296 

Study to Entrepreneurship  3 0,694356028 

Study to Entrepreneurship  4 0,689715965 

Study to Entrepreneurship  5 0,663895799 

Study to Entrepreneurship  6 0,674305941 

Study to Entrepreneurship  7 0,550402823 

Study to Entrepreneurship  8 0,714439869 

Study to Entrepreneurship  9 0,718846137 

Study to Entrepreneurship  10 0,515147948 

Study toEntrepreneurship  11 0,523981276 

Study to Entrepreneurship  12 0,533754864 

Sources: SPSS (2013) 

Results of Analysis  
1. From the above results indicate that items 1 through Studying 

Entrepreneurship 12 with the score total for each question are statistically 
significant.  

2. Interpretation of the table states the value of the items 1 to 12 invalid seen 
from the value of count r> r table (in sig 0.05). 
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Table 4  
Validity Test  

VariableY (Interest of Entrepreneur) 

Item Correlate ( r ) 

Interest of Entrepreneur 1 0,663 

Interest of Entrepreneur 2 0,617 

Interest of Entrepreneur 3 0,62 

Interest of Entrepreneur 4 0,594 

Interest of Entrepreneur 5 0,597 

Interest of Entrepreneur 6 0,636 

Interest of Entrepreneur 7 0,796 

Interest of Entrepreneur 8 0.676 

Interest of Entrepreneur 9 0.695 

Interest of Entrepreneur 10 0,482 

Interest of Entrepreneur 11 0,525 

Interest of Entrepreneur 12 0,637 

Interest of Entrepreneur 13 0,587 

Interest of Entrepreneur 14 0,72 

Interest of Entrepreneur 15 0,56 

Interest of Entrepreneur 16 0,684 

Interest of Entrepreneur 17 0,736 
  Source: SPSS (2013) 

 
Results of Analysis 
1. From the above results indicate that the item Interest of Entrepreneurship1 to 17, 

with scores for each of the total questionis statistically significant.  
2. Interpretation of the table states the value of the items 1 to 17 invalid seen from 

the value of count r>r table (in sig0.05). 
 

Table 5 Validity Test  
Reliability Test Variable X 

Cronbach's Alpha 

0,850525891 

    Source: SPSS (2013) 
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Conclusion: All items realisable question because the value of Cronbach's Alpha 
Cronbach's Alpha ≥ if Item Deleted=0.850525891≥0.6. 
 

Table 6 Validity Test  
Reliability Test Variabel Y 

 

Cronbach's Alpha 

0,907306562 

Source: SPSS (2013) 

Conclusion: All items realiable question because the value of Cronbach's Alpha 

Cronbach's Alpha ≥ if Item Deleted=0.907306562≥0.6. 

Normality Test 

Normality testis used to deter mine whether the data are normally distributed 
population or not. In this discussion used a significance level of 0.05. Data were 
expressed normally distributed if the significance is greater than 5% or 0.05. Normality 
test results can be seen in Table 7. 

Table 7 
Normality Test 

    Unstandardized Residual 

N   100 

Normal Parametersa Mean 8,10019E-15 

  Std. Deviation 6,918834439 

Most Extreme Differences Absolute 0,066031524 

  Positive 0,066031524 

  Negative -0,059313632 

Kolmogorov-Smirnov Z   0,466913381 

Asymp. Sig. (2-tailed)   0,981284746 

Sumber: SPSS (2013) 

Interpretation of the results using this method as a whole the data has a normal 
distribution, because it has an alpha value of 0.05 sigaboveis equal to 
0.981284746. 

Heterocedastisity Test 

This test is used to see if the confounding variables have the same variance or not. 
Heteroscedasitisitas test results can be seen in Table8. 

Table 8 
Heterocedastisity Test 

Model Sig. 
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(Constant) 0,033577887 

Total_PK 0,279822934 

Source: SPSS (2013) 

Interpretation of these results is Sig Total lPK = 0.279822934 then freed from 
Heteroskidastity variable because it has sig above alpha value (5%) 

Hypotheses Results 

To test whether there is influence studying entrepreneurship with interest of 
entrepreneurship, researchers used simple regressionanalysis. Hypothesis testing is 
done by regressionanalys is of the independent variables, entrepreneurial learning. 
Testing the hypothesis in this study utilizing the help of SPSS program. The results of 
hypothesis testing are presented in Table 9. 

Table 9 
Hypotheses ResultsAnova 

Model Sum of Squares df Mean Square F Sig. 

Regression 1844,83677 1 1844,83677 37,75176 0,00 

Residual 2345,64323 98 48,86756729     

Total 4190,48 99       

 

Coefficients 

Model 
Unstandardized Coefficients 

Sig. 
B 

(Constant) 21,034 0,012603649 

Total PK 1,022 0 

 
Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 0,664 0,440 0,42858317 6,990534 

  Source: SPSS (2013) 
Hypothesis research : influences studying entrepreneurship in interest of 

entrepreneur. 

Statistical hypothesis : 

Ho : b = 0 ( no effect on studying entrepreneurship to interest of entrepreneurship) 

Ha : b ≠ 0 (studying entrepreneurship affect the interest of entrepreneurship) 

Criteria for acceptance / rejection of Ho : 

• If the probability > 0.05 , Ho is accepted 

• If probability ≤ 0.05 , Ho is rejected 

output : 
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1 . Testing Regression Models 

Anova table , the column Sig . → The p value < α = 0.00 < 0.05 

Conclusion :  

The regression model can be used to predict interest of entrepreneurship . 

( if the p value > α then the regression model cannot be used to predict interest of 

entrepreneurship so that research cannot continue). 

2 . Coefficient of Determination 

Model Summary table , column R Square = 0.440 

Conclusion : 44 % of the variation can be explained by the interest of 

entrepreneurship,studying entrepreneurship variable , while the remaining 56 % is 

explained by other causes outside the model. 

3 . hypothesis Testing 

Coefficients table , the column Sig .The total value for the PK → p value < α = 0.00 < 

0.05 

Interpretation : Ho is rejected 

Conclusion : Studying Entrepreneurship affect the interest of entrepreneurship . 

4 . regression equation 

Coefficients table , column B unstandardized Coefficients 

Constant value = 21.034 

The total value PK = 1.022 

The regression equation Y = a + bX → Y = 21.034 + 1.022 X 

interpretation : 

a = 21.034; pales in entrepreneurial learning 0 then changes interest in 

entrepreneurship at 21.034. 

b = 1.022; pales in entrepreneurial learning increased by 1 , then the change in 

interest in entrepreneurship increased by 1,022. 

 

DISCUSSION 

The result of hypotheses research shows that studying entrepreneurship has 
significant effects towards the interest of entrepreneurship. The study of 
entrepreneurship here means the process of learning how to change the attitude and 
the way of thinking of a college student towards the choice of entrepreneurship 
career. Therefore, students who have taken this subject before will have the 
entrepreneurship characteristics, so their interests of entrepreneurship will improve. 
How high the interest of entrepreneurship will born young entrepreneur that possess 
clear vision in the future, skills, creativity, and high innovation in every aspect. They 
will be more independent, creative, and innovative in creating new business chances 
and new innovations. The problem of unemployment can be easily solved because the 
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outcome of new education of entrepreneurship is the candidate of young and 
potential entrepreneur who is creating instead of looking for jobs. 

 Partially, the results of hypotheses show that the variable of studying 
entrepreneurship has significant effects to the interest of entrepreneurship that 
college students have. This matter indicated that study entrepreneurship that is given 
by entrepreneurship lecturer through studying, the background of the lecturer, and 
the way the lecturer presents can grow the interest of entrepreneurship for college 
students. These motives are the one that keep pushing college students to become 
interested in the world of entrepreneurship. 

MANAGERIAL IMPLICATION 
 From the results of the research, we can conclude that studying entrepreneurship 
affect significantly to the interest of entrepreneurship can be seen from the R square 
value = 0, 44 or 44% and the value of Sig. is 0.00 that is still below α = 0, 05. Because 
of that, the study of entrepreneurship is highly needed to fulfil the knowledge of those 
college students in expanding the soul to become an entrepreneur. 
 
Implication for Further Research  
 From the conclusion above, researchers make and give some suggestions as 
follows: 
1. Researchers suggested that studying entrepreneurship must be done since one is 

still a little child by educational institutions for the interest to become an 
entrepreneur in every individuals will increase through the study of 
entrepreneurship. 

2. Researchers suggested that educational institutions should know how well the 
study of entrepreneurship on its teaching method, curriculum, the lecturer’s 
competence, and how long the study has been going on until able to stimulate 
the college students’ interest to entrepreneurship. 

3. For the next research, the researchers suggested again that it’s a must to do a 
deep study about the internal and external factors that may affect the interest to 
entrepreneurship of college students. 
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