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Abstract
The existence of global market resulted in the in creasing number of business actors, esp ecially Small and
Medium Enterprises (SMEs). Currently SMEs are experien cing increasingly fierce market co mpetition. Even
the competition is in an increasingly co mplex condition. Fa ced with this condition, SMEs are required to
have the ability to survive and improve its performance. Statement of problem included (1) Is there
influence of leadership competence, Investmen t, Innovation, entrepreneurship pa rtially to Busines s
Performance?(2). Is there any influence of entrep reneu rship knowledge in en couraging business
performance from the point of competence of leadership, innovation and investment?(3). What are the
constrain ts faced by MSMEs? The population of this research is the perpetrato rs of SMEs in the field of
fishery and marine pro cessing business in Lontar Village, Banten Province. The sample a re pa rticipant of 46
SME acto rs. Technical sampling is purposive sampling. The data in this study is the prima ry data collected
through questionnaires. Questionnaire on leadership co mpetence, business investment and business
performance using ordinal scale. The multiple Analysis Regression was used to know the influence of
independent variable to dependent variable, The result are (1)Comp etence leader (KOM) has a positive
influence on business perfo rmance variables (KIN) with a significant value of 0.070 at a significance level of
0.10.(2). Innovation (INO) has a positive influence on business p erfo rmance va riables (KIN) with a 0 .000
significance level at a significant level of 0.05.(3). Entrep reneu rship (WIRA) has a positive influ ence on
business performance variables (KIN) with a synergy value of 0.00 at a significant level of 0.05.(4).
Investment (INV) has no effect on business performance with significance of 0.223.(5). The moderator
variables of entrepreneurs have an influence in contribu ting to the lead ership competen ce of p erfo rman ce.
With a significant value of 0.032.(6). Th e moderato r variables of entrepreneurs have an inf luence in
contributing to innovation on the perfo rman ce of Entrepreneu rship, with a significant value of 0.000 at the
0.05 level (7). The moderator variables of the entrepreneur have no influence in contribu ting to investment
on the perfo rmance of the co mpany. with a significant value of 0.060 at th e 005 level.
Key Words: Entrepr eneurship, Leadership Compet ence, Investment, Perfor mance.
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Introduction
The existence of global market resulted in the increasing number of business actors,
especially Small and Medium Enterprises (SMEs). Currently SMEs are experiencing
increasingly fierce market competition. Even the competition is in an increasingly
complex condition. Faced with this condition, SMEs are required to have the ability to
survive and improve its performance.
SMEs should ensure that the costs incurred to run a business are not wasted. Through
the additional investment is expected to increase business activities so that can be
obtained profit in the future, which will ultimately improve the performance of SMEs.
Leadership plays a major role in the success of corporate strategy management. The role
of leadership has an impact on the achievement of business performance as one of the
determinants of success in achieving the vision, mission and goals of the organization.
Therefore, in the effort to achieve maximum SME performance, it is necessary influence
from the leadership of SMEs. According to Hughes et al (2015) leadership as a process of
influencing an organized group to achieve group goals. In addition, the educational level
of the leader also supports the success of corporate strategy management.
There are 3 (three) reasons underlying developing countries to view the importance of
SMEs (Berry et al 2002). First is the performance of SMEs tend to be better in producing
a productive workforce. Second, SMEs often achieve increased productivity through
investment and technological change. Third, SMEs have an advantage in terms of
flexibility rather than big business. SMEs can be said to have played an important role in
absorbing the workforce, increasing the number of business units, and supporting the
income of the community. In Indonesia, the SME sector is becoming a bigger pedestal of
life, especially to create markets, develop trade, manage natural resources, reduce
poverty and create jobs, both for small and medium enterprises (Tulus 2009).
Banten province has 2 regencies (Pandeglang and Serang districts) with a large number
of Small and Medium Enterprises in the field of fisheries and marine. Fish processing
includes fresh fish processing, canning, freezing, salting, drying, fumigation, fumigation,
fermentation, reducing, semi and other processing. Furthermore, the business activities
of fishery product processing in Banten Province are generally still dominated by small
and medium scale enterprises with all the limitations, including: weak in capital,
technology, innovation and information, management and marketing, is subsystem and
spread partially.
Statement of The Problem
1. Is there influence of leadership competence, Investment, Innovation,
entrepreneurship partially to Business Performance?
2. Is there any influence of entrepreneurship knowledge in encouraging business
performance from the point of competence of leadership, innovation and
investment?
3. What are the constraints faced by MSMEs?
Research Objectives
1. To know the influence of leadership competence, Inevstasi, Innovation,
entrepreneurship partially to Business Performance
2. To know the influence pengatahuan entrepreneur in encouraging business
performance from the angle of leadership competence, innovation and investment
3. To know the constraints faced by the perpetrators of SMEs

~ 558 ~

th

The 5 IBSM Interna tional Conference on Business, Mana gement and Accounting
19-21 April 2018. Hanoi Uni versi ty of Indus try, Vietna m.

Leadership Competencies
An important requirement for the effectiveness or success of leaders (leadership) and
managers (management) in assuming their respective roles, duties, functions, or
responsibilities is competence. The concept of competence for the first time was
popularized by Boyatzis (1982) defined competence as "the ability of a person who
appears in his or her attitude in accordance with the needs of the work within the
organization's environmental parameters and gives the desired result". Historically, the
development of competence can be seen from several definitions of competency
selected from time to time developed by Burgoyne (1988), Woodruffe (1990), Spencer
et al. (1990), Furnham (1990) and Murphy (1993).
Business investment
Investment is the attribution of sources in the long run to generate profits in the future
(Mulyadi, 2001: 284). Investments can also be defined as investments or ownership of
resources in the long term that will be useful in some future accounting periods
(Supriyono 1987: 424). Investment can also be defined as the placement of the current
amount of funds in the hope of making a profit in the future (Halim, 2003: 2).Generally
investment can be divided into two, namely (Halim, 2003: 2):
- Invest in financial assets
Investment in financial assets can be divided into 2, namely:
a. Investments in financial assets conducted in the money market, for example in
the form of certificates of deposit, commercial paper, money market securities
and others.
b. Investments in financial assets conducted in the capital market, such as stocks,
bonds, warrants, options and more.
- Investing in real assets
Investments in real assets are realized in the form of productive asset purchases,
factory establishment, mining opening, plantation opening and others.
Innovation
According to Yogi in LAN (2007: 115), innovation is usually closely related to a dynamic
and growing environment. Understanding innovation itself is very diverse, and from
many perspectives. According to Rogers in LAN (2007: 115) explains that innovation is an
idea, practice, or object that is considered new by the individual one unit of other
adoption. Meanwhile, according to Damanpour that an innovation can be a new product
or service, new product process technology, new structural and administrative systems
or new plans for members of the organization.
Business Performance
Business performance is a measure of achievement gained from the overall business
activity process of a company (Best 2009). Business performance is an indication of the
advanced depiction of a company (Doyle 2006). Business performance includes: profit
rate, sales volume, market share and customer satisfaction level.
1. he rate of profit represents the difference between the realized revenue arising
from transactions during a period and the costs associated with the income.
2. Sales volume is goods sold in the form of money for a certain period and in it has a
good service strategy.
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3. Market share can be interpreted as part of the market that is controlled by a
company, or the percentage of sales of a company to total sales of the largest
competitors at a certain time and place.
4. The level of customer satisfaction is the level of one's marketing after comparing
the performance of the product he feels with his expectations
Company performance
Company performance is a full view of the company over a certain period of time, is the
result or achievement that is influenced by the company's operational activities in
utilizing resources owned. Performance is a term generally used for some or all actions
or activities of an organization for a period with reference to standard amounts such as
past or projected cost costs, on the basis of efficiency, accountability or accountability of
management and the like (Srimindarti, 2004).
Entrepreneurship
Understanding Entrepreneurship comes from the French language, the intermediary.
Some sense of entrepreneurship are:
1. Entrepreneurship is a value embodied in the behavior that is used as the basis of
resources, driving force, goals, strategies, tips, processes and business results
(Achmad Sanusi, 2008).
2. Entrepreneurship is a process of applying creativity and innovation in solving
problems and finding opportunities to improve life. (Zimmerer, 2008).
3. Entrepreneurship is the spirit, attitude, behavior, and ability of a person in dealing
with a business or activity that leads to searching, creating and implementing new
ways of working, technology and products by improving efficiency in order to
provide better services and / or obtain profits greater than. (Decree of the Minister
of Cooperatives and Development of Small Enterprises Number 961 / KEP / M / XI /
1995).
Methods
Population and Sample
The population of this research is the perpetrators of SMEs in the field of fishery and
marine processing business in Lontar Village, Tirtayasa District, Serang Regency, Banten
Province. The sample is a marketing management and innovation management
participant of 46 SME actors. Technical sampling is purposive sampling.
Operational Variable
The data in this study is the primary data collected through questionnaires.
Questionnaire on leadership competence, business investment and business
performance using ordinal scale.
Results
Multiple Regression Analysis
To know the influence of independent variable to dependent variable, then multiple
linear regression test.
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Classical Assumption Testing
- Normality Test
The purpose of the normality test is to find out whether the distribution of a data
follows or approaches the normal distribution, Situmorang et al (2008: 55).

Figure 1. Normal P-P Plot Regression Standardized Residual
In Figure 1,it can be seen that the data (dots) spreads around the diagonal line and
follows the direction of the diagonal line. Therefore, based on Figure 1 it can be
concluded that it has met the normality test.

- Heteroscedasticity Test

In Figure 2. it can be seen that the scatter diagram does not form a certain pattern
because it does not experience interference heteroskedastisitas.
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- Multicolinearity test
Tabel 2. Hasil Uji Multikolinieritas

Model
1
(Constant)
Kom
Inv
Ino

Unstandardized
Coefficients
B
Std. Error
-4.424
14.726
-.771
.432
1.494
.411
1.004
.756

t
-.300
-1.785
3.631
1.328

Sig.
.765
.081
.001
.191

Collinearity
Statistics
Tolerance
VIF
.786
.708
.887

1.272
1.413
1.127

In Table 2. explains the amount of VIF for each independent variable. All independent
variables have VIF values <10, so it can be concluded that the multicollinearity problem
does not exist.
-

Autocorrelation

Tabel 3. Durbin Watson Result
Model Summary b
Adjusted R
Std. Error of the
Model
R
R Square
Square
Estimate
Durbin-Watson
a
1
.569
.324
.275
12.92260
2.321
a. Predictors: (Constant), ino, kom, inv
b. Dependent Variable: kin
The DW test value lies between du and 4-du (1.6678 <2.321 <(2.3400), which means
that the DW test value is located in a non autocorrelation area, so it can be said that the
model used no autocorrelation.
Regression Analysis
Table 4. Results of Multiple Linear Regression Test with
Variable Moderator Entrepreneurship
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Dependent Variable: kin
KOM: Leadership Competencies
INV: Investment
INO: Innovation
WIRA: Entrepreneurship
KIN: Business Performance
Based on the results of the above data, multiple linear regression equation obtained in
this study are:
KIN = -327.0,025 + 5.186 X1 - 3.174 7 X2 + 18.397 X3 + 21.925 WIRA-0..95 KOM_W +
0.289
INO_W - 1.15 INV_W
Based on Table 4.6, it shows that the three independent variables, namely Leadership
Competence (KOM), Innovation (INO), Entrepreneurship (WIRA) have a positive
influence on performance decision variables (KIN) with the value of 0.070, 0.000 and
0.00. While the investment variable (INV) has no effect on business performance with
significance of 0.223.
Discussion:
 Competence leader (KOM) has a positive influence on business performance
variables (KIN) with a significant value of 0.070 at a significance level of 0.10.
 Innovation (INO) has a positive influence on business performance variables (KIN)
with a 0.000 significance level at a significant level of 0.05.
 Entrepreneurship (WIRA) has a positive influence on business performance
variables (KIN) with a synergy value of 0.00 at a significant level of 0.05.
 Investment (INV) has no effect on business performance with significance of 0.223.
 The moderator variables of entrepreneurs have an influence in contributing to the
leadership competence of performance. With a significant value of 0.032.
 The moderator variables of entrepreneurs have an influence in contributing to
innovation on the performance of Entrepreneurship, with a significant value of
0.000 at the 0.05 level
 The moderator variables of the entrepreneur have no influence in contributing to
investment on the performance of the company. with a significant value of 0.060 at
the 005 level.
Field Findings
 Type of business SMEs in the village of Lontar Tirtayasa District consists of
fishermen, nets, seaweed, sea food.
 In general, the perpetrators of SMEs are very weak in the field of marketing
management, finance, production, innovation
 The perpetrators of SMEs are generally low educated elementary school, junior
high school so that the scope of knowledge is very weak in order to develop the
business.
 The perpetrators of SMEs in general trying in the field of SMEs to earn a living
family life everyday and derived from hereditary heritage,
 The perpetrators of SMEs never get information to get capital either in bank loans
or revolving funds from the government.
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Production tools to catch fish still using traditional tools such as boats, fingers
The perpetrators of SMEs have never received management training from relevant
agencies.
Obstacles faced by the perpetrators of SMEs green shells in the field of marketing of
shells obtained every 3 (three) months. The lack of knowledge on how to market
the shell is utilized by middlemen who dare to pay first before harvest at a price
below market price.
Constraints faced by the fishermen, among others, old boats and sometimes
leaking, but also the weather that makes the time to go to sea a special constraint.
The role of village cooperatives is enough to help the perpetrators of SME although
still far from the expectations of SMEs.

Conclusion
1. There is influence of Leadership Competence on Business Performance of SMEs
2. There is influence of Innovation on Business Performance of SMEs
3. There is influence of Knowledge Entrepreneurship to Business Performance of
SMEs
4. There is influence of Leadership Competence on Business Performance of SMEs
with moderated entrepreneur knowledge.
5. There is influence of Innovation on Business Performance SMEs moderated illmu
entrepreneurship chapters.
6. There is no influence of Entrepreneurship Knowledge on Business Performance
of SMEs moderated entrepreneurial knowledge.
7. Financial management, marketing and production management training is
required for developing SMEs.
8. Information is required to obtain a capital loan or revolving fund for SMEs
9. Need help marketing SMEs results from related institutions such as green shells
and seaweed.
Suggestion
1. A SMEs perpetrator requires extensive knowledge such as leadership
management, financial management, marketing management, production
management and innovation.
2. A SMEs actor is required to be creative in developing products in attracting
consumers and enhancing competitiveness.
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